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WHAT IS AN OPT-IN PAGE?
Opt-in pages, also known as
squeeze pages, are webpages
designed to convert traffic into
subscribers in exchange for a lead
magnet or free offer.
Lead magnets can be webinars, reports, eBooks,
checklists, and other digital or downloadable products.

Getting someone's contact details is one of the most
important things you can do in your business. When
you're able to contact someone, you can share with
them helpful information to solve the challenges they
are facing, and share opportunities for how they can
work with you for even greater results.

To build effective opt-in pages, you need to start by
knowing your goal: the action you want people to take
when they arrive on the page. In this case, it's getting
people to share their email address. Everything on the
page needs to help you achieve that goal.

So, what does your opt-in page need?
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1. HEADLINE
Just because people arrive at your landing page,
it doesn’t mean they’re going to opt in. So you’ve
got to get their attention, and the best way to do
that is with the headline. Get it wrong and you
can lose your audience forever. Get it right, and
your visitors might stick around to read the rest of
the content on the page.

Good opt-in page headlines may:
Ask a burning question
Promise pain-free results
Tease a solution to a problem
Provide social proof or a testimonial
Offer a guide people can’t resist

Of course, they won’t do all of those at the same
time, but any one of those could give visitors
enough encouragement to keep reading.

Examples of Headlines:
7 Proven Steps to Grow Your Contacts on
LinkedIn

How to Create an Optin Form Step-by-Step
(with Examples)

Want to be a marketing pro?
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2. SUBHEADLINE
It is often neglected in opt-in design, but it
shouldn’t be. That’s because subheadlines allow
you to give the headline more context. It's a great
place to reinforce the value proposition for the
visitor. It may:

Provide the answer to a question-based
headline
Underline or restate the benefits the visitor
can gain
Provide a teaser for the call to action

In essence, it adds another layer to the hook that
keeps people engaged with your page and
persuades them to stay right where they are.

3. LEAD MAGNET
Lead magnets are a great way to give something
of value to people who aren’t quite ready to buy,
to keep them interested in your business. They’re
called lead magnets because they help you
generate leads online by offering an “ethical
bribe” in exchange for an email address.
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Lead magnets can be:
Webinars
Reports
eBooks
Checklists
Worksheets
And other digital or downloadable products

4. POWERFUL COPY
Along with the headline, you should include a
description of what the lead magnet is, and what
benefits the audience will gain from it.

Emphasize to your audience what they’ll learn
and be able to use right away. Entice them with
the benefits, but leave some surprises to be
revealed.

5. SOCIAL PROOF
If you want people to opt in, you have to ensure
they trust you. That means providing evidence
that other people like what you do.

Social proof is a core principle in being influential
and persuasive, so you need to showcase that
other people - just like your audience - endorse
you and your product or service.
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6. OPTIN FORM
Your optin form is a crucial part of a perfect optin page. A lot of studies have been done about
form design and most agree that less is more. Ask
for the minimum information you need to get
people to sign up. For many, that’s just an email
address.

Your optin form may also include a picture of the
lead magnet or an image that represents your
offer.

7. CALL TO ACTION
Next to the headline, the most important part of
your optin landing page is the call to action
(CTA). The call to action tells people what you
want them to do and what they will get.

This is usually a clickable button which allows
people to take up your offer after entering their
information, or triggers a signup form.

On some opt-in pages, the CTA appears only on
the form, but on others, you’ll include it multiple
times on the landing page.
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8. BIO
Just like subheadlines, a bio is an important part
of the opt-in page but often times neglected.

Having a bio on the page provides more
information about who you are and what you do,
and why you're the perfect person to provide
what your audience needs.

Once someone has opted in, you'll continue to
build a relationship with them as they become
customers, clients, and advocates of you and your
business. Let them get to know you on a personal
level, and share information about yourself.
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AN EFFECTIVE THANK YOU PAGE MUST
HAVE THESE 3 ESSENTIAL ELEMENTS.
If any one of these key
ingredients is missing, then
your thank you page will be
a wasted opportunity…

1. A CONFIRMATION MESSAGE

2. A CLEAR CALL TO ACTION

3. SPECIFIC INSTRUCTIONS ON
WHAT TO DO NEXT

Let’s dive into each of these elements in
more detail.
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1. CONFIRMATION MESSAGE
For a good user experience, and to serve it’s
primary function, your thank you page must
include a confirmation that the user’s action was
successful.

You need to actually spell it out for them,
otherwise you’ll risk leaving them confused or
disoriented.

A simple, “Thank you for subscribing!” or “Your
order is complete!” will do just fine.

2. CALL TO ACTION
This is the part where most thank you pages fall
short, but adding this one thing to your thank you
page will make the world of difference in terms
of your conversions and future sales.

We talked about a CTA on your opt-in page, but
a thank you page is the perfect place to tell your
prospects what to do next.

A very clear CTA will move your users to
take the next step in your sales process.
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So what other CTAs can you include? Well, here
are some great thank you page call to action
examples…

Ask them to whitelist your email address
Ask them to share on social media
Ask them to register for a webinar or event
Ask them to purchase a low-dollar offer
Ask them to purchase a related product
Ask them to create an account
Ask them to fill out a survey

3. SPECIFIC INSTRUCTIONS
The third thing to put on your thank you page is
specific instructions on exactly what to do next.

For example, if your call to action is to ask
subscribers to whitelist you, you could include a
brief video tutorial or screenshots of how to do
that.

Or, if you want new subscribers to sign up for your
webinar, you could tell them to “Click on the blue
button below to save your spot on the live call”.

Your instructions don’t need to be lengthy. The
point here is to be precise – people need
instructions more than you may think.

HI, I'M STEVE ERIKSEN!
My mission is to empower

Midlife Solopreneurs

to create a

thriving online coaching, teaching, or
training business, by providing
knowledge, help and support with
marketing and technology.

If you'd like to learn more how you can
attract clients to your business and
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convert them to sales, get in touch
with me! I'd love to hear from you.

BOOK A FREE STRATEGY SESSION NOW

CONNECT WITH ME:
linkedin.com/in/steveeriksen

facebook.com/groups/midlifesolopreneur

steve@midlifesolopreneur.com
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